Stuff and Nonsense Theatre Company,
ARC and The Albany present:

A joyful family show exploring
communication and individuality
Touring Autumn / Winter 2021,
Spring 2022 and Christmas 2022

Suitable for Large Studio
and Middle Scale Venues

Touring Autumn / Winter 2021, Spring 2022 and Christmas 2022.
Suitable for all the family, ages 3+.
About
This is the story of an extraordinary explorer, a
curious conjurer and pioneering problem-solver.
You’ll find him pottering in his shed; planning his
latest mission. He is learning to speak Penguin
and hopes that you will too!
When he arrives at the Antarctic will its icy wilderness meet
his excited expectations? Will the penguins’ reception be
frosty, or will the colony welcome him with open wings?!
With a playful energy and a mix of puppetry, music and song,
this show will be a delightful celebration of wild creativity and
the joy of individuality.
Waddle on down and join the expedition!

Our most recent touring
production, The Gingerbread Man,
has achieved 85% attendance, across 146 shows,
at 24 venues, since February 2018. Almost 27,000
people saw the performance and our seven-week
Christmas run at Theatre Royal Plymouth, in 2018,
beat all box office records achieving 90% capacity
and taking almost £97k on ticket sales.
For more information, contact:
Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit
aloadofstuffandnonsense.co.uk

The Man Who Wanted to be a Penguin is co-commissioned
by The Albany and ARC Stockton, supported using public
funding by the National Lottery through Arts Council
England, with additional support from The Lyric, Bridport
and The Point, Eastleigh.

Watch the trailer:

https://youtu.be/Sajd37MicWo

Artistic Team:
Director

Niki McCretton

Audience Reactions:

“What an absolute treat... so funny and inventive.
Assistant Director
Ed Trotter The magic coat was a big hit. The children
around us loved it too. Everyone was hooked on
Puppetry
Holly Miller the story, and the themes were so beautifully
woven through the piece.”
Performers
Jenny Harrold & Jonny Hoskins
Set Design

Holly Miller, based on “What an amazing show! Thank you!”
original design by Anna Kelsey

Set Build

Tin Shed Scenery “That was SO MUCH fun!”

Composer

Anthony Burbridge

Lyrics & Poetry

“I have been to every Christmas show here and
Toby Thompson this was the best one yet!”

Producer

Jane McGibbon

For more information, contact: Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit aloadofstuffandnonsense.co.uk

Gallery

Photography: Mark Morreau

For more information, contact: Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit aloadofstuffandnonsense.co.uk

The Show

The Man Who Wanted to be a Penguin
Touring History

The main character is an enthusiastic,
energetic and curious man who
spends the majority of his time
tinkering in his shed inventing
solutions to perceived problems. He is
widely misunderstood, but is joyfully
oblivious to others’ disdain and
mockery, blindly dedicated to his own
endeavours.

The Albany
Christmas run 2020: 5-13 December
10 shows
1,842 tickets sold (79% capacity)

The man is a pioneer fascinated by penguins, and plans to
meet them when he travels to the Antarctic. He learns to speak
penguin language, and teaches the audience some too, so that
he and the audience can communicate with the penguins!
When he arrives he joins a community that works differently,
and that accepts him. The play explores individuality, being
different, learning to communicate, and fitting in.

ARC, Stockton
Christmas run 2019: 2-24 December
28 shows
3,629 tickets sold (38% capacity)

Watermans
February half-term run 2020: 18-20 February
5 shows
1,183 tickets sold (95% capacity)

Overall it is a joyful show with an exploratory feel that works for
people of all ages. The first half of the show is set in the man’s
shed, and the second half in the Antarctic. The Man Who
Wanted to be a Penguin features puppets, acting, movement,
song and audience participation. It is full of comedy, quirky
songs and sound effects, interesting characters, relevant
stories and infectious energy.

For more information, contact: Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit aloadofstuffandnonsense.co.uk

Technical Information

Audiences

Full tech spec available, outline as follows:
• Show Running time: 60 minutes no interval.
• Optimum stage dimensions: 9m wide x 6.5m deep x 6m
high, but the staging can be adapted to fit different size
spaces. Not suitable for raked stages.
• Get In: minimum 4 hours before house opens.
• Get Out: 2 hours.
• Technician requirement from venue:
• Pre-rig before the company’s arrival.
• x2 technicians for get in, x2 for get out.
• x1 technician for show op.
Contact: technical@aloadofstuffandnonsense.com
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Marketing Information
•
•
•
•
•
•

A Marketing Pack containing copy, images, press release,
PR ideas, target audience info, biographies, key selling
points and Box Office briefing.
A3 posters and A5 flyers.
Video trailer.
Colour images supplied as jpegs.
Puppetry workshops can be arranged, we encourage wraparound activities and can provide ideas and templates, e.g.
for craft activities.
Support from S&N’s Marketing and Audience Development
Consultant, including sharing knowledge of successful
campaigns across all our touring productions.

•

Families, including multi-generational groups.
Primary school groups.
Groups from pre-school nurseries, toddler and playgroups,
childminders and children’s centres, beavers / cubs /
rainbows / brownies.
For those using Audience Spectrum, Dormitory
Dependables and Trips & Treats are our major audience
groups (top 43% of 2015/16 attendees). 50% of total
attendees are from groups with the medium rating of arts
engagement. For London performances, audiences are
primarily Metroculturals.
First time attenders - approximately two thirds of our
audiences have previously seen a S&N show, with a third
being new audiences. For our venues, the average first time
attender figures is around 50%. S&N is continually building a
loyal audience at venues across the country, who will return
to their productions as they trust in the company providing
a high quality experience.
Our work attracts a good mix of both regular arts attenders
(approx. 66%) and those newer to the theatre (approx.
34%), including those in the four groups of least engaged
audiences (contact us for more information and Show Stats
breakdown).

For more information, contact: Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit aloadofstuffandnonsense.co.uk

Quotes: What our peers and critics say about us...
“I’ve watched Niki McCretton open the eyes/minds/hearts of
children and adults to the wonder of storytelling, performance
and theatre, for more than a decade now. She’s one of British
theatre’s hidden gemstones… Niki’s a magnet for talent
and great artists: we need to treasure her. Take a child (by
which I mean anyone from 3 to 103) to a show by Stuff and
Nonsense. Watch how, within a minute or two their smile
begins to widen, their mind starts to expand - then notice
their expressions of delight and wonder... Stuff and Nonsense
make the world a better place.”
Chris Chibnall - Imaginary Friends Productions
Writer of Broadchurch, Dr Who and Torchwood
“They’ve done it again - delivering a simple tale, enchantingly
told. Director Niki McCretton ensures the production bowls
along at a sufficiently cracking pace to keep the audience
enthralled throughout this accessible and hugely entertaining
show.” The Stage on The Elves and the Shoemaker
“It was brilliant to have Stuff and Nonsense’s new show The
Gingerbread Man this year. Their shows are consistently a
huge success with audiences here and frequently sell out,
captivating and delighting younger audiences and their
families - we always hear such positive responses about their
work which is playful, inventive and engaging.”
Jo Newman, Associate Director, Wiltshire Creative
on The Gingerbread Man

“Quite frankly the best thing
I’ve seen in the Brighton Fringe this
year... an innovative, musically and
theatrically skilled show.”
The Brighton and Hove News on
The Gingerbread Man

More about Stuff and Nonsense

Stuff & Nonsense (S&N) is a spirited production company
making inspiring theatre for bold adventurers. Led by Niki
McCretton, we work with children, families, artists and
theatres to make memorable and outstanding theatre,
placing children’s creativity at the heart of what we do and
enabling adults to become seriously playful.
We lead the field in adaptability of artistic product and
quality delivery. We work vigorously to raise the quality of
work for Children & Young People, building partnerships with
leading theatres and encouraging high production values.
Founded in 2001, we have created nine artist-led,
contemporary adaptations of well-known tales, which fill
a gap in the market. Demand for our work is proven. Since
2010, we’ve delivered over 2,200 performances to over
300,000 people. Based at The Lyric Theatre Bridport, Stuff
and Nonsense is an @HOME Artist at The Point, Eastleigh.

For more information, contact: Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit aloadofstuffandnonsense.co.uk

Sample Publicity
Illustration:
Sam Zuppardi
www.samzuppardi.com

Availability for Touring
Autumn / Winter 2021, Spring 2022
and Christmas 2022. Please contact
us for further information.

For more information, contact: Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit aloadofstuffandnonsense.co.uk

A huge thank you to our supporters:

The Man Who Wanted to be a Penguin is co-commissioned by The Albany and ARC Stockton,
supported using public funding by the National Lottery through Arts Council England,
with additional support from The Lyric, Bridport and The Point, Eastleigh.

For more information, contact: Tour Booker, Paula Hammond, on
admin@aloadofstuffandnonsense.com or visit aloadofstuffandnonsense.co.uk

